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Entrepreneur mindset amongst commerce students-
challenges and opportunities

Jueeli Shantaram Dalvi and Pritama Devi Tyagi

Abstract

This research study looks at the problems and chances that commerce student’s face when trying to
develop an entrepreneurial mindset. It focuses on the internal and external factors that affect their
entrepreneurial intentions. Using qualitative data from interviews and surveys, the study finds that
students often deal with major challenges, such as not having enough mentorship, lacking practical
experience, and facing insufficient support from institutions, which block their entrepreneurial goals.
On the other hand, it points out available opportunities like better collaboration with industry experts
and improved course offerings that could help build entrepreneurial skills. The results highlight how
important a supportive academic environment is in shaping students' views on entrepreneurship, which
in turn influences their desire to participate in entrepreneurial activities. These findings are important
not just in academic settings but also for discussions about promoting innovation and entrepreneurship
in the healthcare industry, where commerce students can create value through new solutions to urgent
problems. By showing how education and entrepreneurship connect, this study emphasizes the need for
educational institutions to provide students with the necessary knowledge and skills, allowing them to
better handle challenges and take advantage of opportunities. The overall implications of this research
support the idea of including entrepreneurial education in commerce programs, which could spark a
new trend of entrepreneurial thought and practice that enhances the healthcare field with innovative
business solutions.

Keywords: Entrepreneurial mindset, commerce students, mentorship, education, healthcare innovation

Introduction

There is a significant change in higher education focused on encouraging an entrepreneurial
mindset in students, especially in business-related fields. As the global economy changes,
there is a growing awareness that educational programs should include entrepreneurial ideas
to promote innovation and resilience in future business leaders (Kraus S et al., 2021) 1.
Research shows that entrepreneurship education can greatly influence how students view and
engage in entrepreneurial activities, which can affect their career paths (Priyono A et al.,
2020) 1. However, even with the recognized need to develop such mindsets, many students
face challenges that can hinder their entrepreneurial goals. For instance, business students
often deal with obstacles like a lack of mentoring, limited hands-on experiences, and
inadequate support from their institutions (Nadkarni S et al., 2020) [ (Paul J H Schoemaker
et al., 2018) . Thus, this research aims to understand these challenges and find
opportunities to improve entrepreneurial skill development for these students. Specifically, it
will examine how these barriers affect students' entrepreneurial intentions and explore what
educational institutions can do to better prepare students for success in entrepreneurship
(Dziallas M et al., 2018) P! (Kelly S et al., 2022) [l. The goals of this dissertation are varied:
first, to identify and evaluate the particular challenges faced by business students in
developing an entrepreneurial mindset; second, to discover the opportunities that can support
their entrepreneurial paths; and third, to examine how educational institutions can create an
environment that encourages entrepreneurial thinking and actions (Jadil Y et al., 2022) ["]
(Shi Y et al., 2020) [, This investigation is important both academically and practically. By
gaining a deeper understanding of the challenges and opportunities that business students
encounter, this study adds to the broader discussion on entrepreneurship education,
enhancing theoretical frameworks while providing useful insights for educators and
policymakers (Boldureanu G et al., 2020) P! (Kamberidou 1, 2020) 9. This is especially
important as the world of entrepreneurship is constantly changing, requiring flexible methods
to incorporate
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entrepreneurial thinking into educational settings. The
results will not only contribute to academic knowledge but
will also guide practical strategies for entrepreneurship
education, enabling students to effectively navigate their
entrepreneurial journeys (Barrera-Verdugo G et al., 2022)
(11 (Ebekozien A et al., 2022) 2 (Belchior RF et al., 2021)
(31, This will benefit both the academic community and the
business sector, ensuring that new professionals can tackle
modern challenges in an evolving business landscape,
supported by effective educational frameworks.

Table 1: Entrepreneurial Mindset Survey Results

Category Description Percentage
Challenge Lack of funding 65
Challenge Fear of failure 58
Challenge | Limited mentorship opportunities 47
Opportunity Growing startup ecosystem 72
Opportunity Access to online resources 80
Opportunity | Networking events and programs 65

Literature Review

In today’s global economy, the ability to innovate, adjust,
and take advantage of opportunities is very important,
especially in the field of commerce education. As the
ecosystem for entrepreneurship changes, it is increasingly
necessary for commerce students to develop an
entrepreneurial  mindset.  This goes beyond just
understanding business; it includes critical thinking,
resilience, and a readiness to accept uncertainty and risk.
Researchers have noted the need to instill this
entrepreneurial mindset early in educational programs,
acknowledging that it can have a significant impact on
students' career paths and their contributions to the economy
at large (Kraus S et al., 2021) ™. This research is significant
not only for individual career achievements but also for its
potential to foster economic growth, making it an important
focus area for educators and policymakers. The existing
literature identifies several key aspects of the
entrepreneurial  mindset among commerce students.
Research shows that a solid grasp of entrepreneurial
principles can boost students' confidence and problem-
solving skills, leading to higher entrepreneurship rates
among graduates (Priyono A et al., 2020) ?l. Recent studies
have also pointed out various teaching methods, such as
hands-on learning and mentorship programs, that effectively
nurture this mindset in academic settings (Nadkarni S et al.,
2020) Bl For example, evidence indicates that real-world
experiences greatly impact students’ views of their
entrepreneurial capabilities (Paul J H Schoemaker et al.,
2018) [, However, there remains a gap in understanding the
specific obstacles commerce students encounter while
developing this mindset. Issues like socio-economic
background, school support, and resource accessibility are
still not well explored and warrant further research (Dziallas
M et al., 2018) I, Additionally, even though lots of existing
research highlights the positives of entrepreneurial
education, it is crucial to also consider the challenges
students face, such as fear of failure and insufficient
institutional support (Kelly S et al., 2022) . These issues
can be worsened by a lack of curriculum integration, which
restricts students' exposure to entrepreneurial ideas during
crucial academic periods (Jadil Y et al., 2022) /1. Tackling
these problems opens avenues for individual development
while also pushing educational institutions to rethink and
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enhance their teaching strategies to prepare students for the
business world's complexities (Shi Y et al., 2020) . A key
theme this literature review will delve into is the
relationship between opportunities and challenges. Although
a supportive entrepreneurial mindset can greatly benefit
students, systemic obstacles that impede its growth deserve
close examination. Understanding how commerce students
can overcome these challenges is critical to promoting a
strong entrepreneurial culture within educational institutions
(Boldureanu G et al., 2020) . Moreover, as we review the
current literature on this subject, it is worth noting that
empirical data focused specifically on commerce students,
particularly across varied geographical contexts, is still
limited (Kamberidou I, 2020) ', The aim of this review is
to synthesize existing findings and outline future research
directions that could fill these gaps, ultimately contributing
to a deeper understanding of the entrepreneurial mindset
among commerce students (Barrera-Verdugo G et al., 2022)
11 As we examine the literature, we will analyze the
different factors that support or hinder the development of
an entrepreneurial mindset, leading to actionable insights
and recommendations for both educators and students
(Ebekozien A et al., 2022) [, Thus, while there are many
hurdles in fostering a strong entrepreneurial spirit in
commerce students, there is also great potential. This
literature review aims to clarify these complexities and
provide a structured overview of the current situation,
ensuring that discussions around entrepreneurship in
education adapt to future needs (Belchior RF et al., 2021)
(131 (Khan N et al., 2021) 4 (Thanasi-Bo Mgce, 2020) [*9]
(Newman A et al., 2018) 8 (Kapoor KK et al., 2017) [l
(Biraglia A et al., 2016) (1 (Nabi G et al., 2016) [*°] (Refai
D et al, 2015) . The exploration of entrepreneurial
mindsets in commerce students has changed a lot in recent
decades, mirroring changes in educational methods and
economic conditions. Earlier studies mainly focused on the
traits and behaviors that define successful entrepreneurs,
often highlighting risk-taking and innovation in education
(Kraus S et al., 2021) [, This foundational knowledge set
the stage for later studies that emphasized integrating
entrepreneurial thinking into commerce programs. A
significant turning point occurred in the late 1990s, when
researchers began to promote hands-on learning as a way to
develop this mindset, proposing that practical opportunities
could boost students' confidence and creativity (Priyono A
et al., 2020) @ (Nadkarni S et al., 2020) Bl. As the 2000s
progressed, the focus shifted toward identifying the specific
challenges commerce students face in developing an
entrepreneurial mindset. Barriers like limited access to
mentorship, lack of resources, and socio-economic issues
emerged as key factors stalling the growth of
entrepreneurial skills (Paul J H Schoemaker et al., 2018) [
(Dziallas M et al., 2018) %I, At the same time, studies began
to emphasize the need for digital literacy and technological
skills, knowing that today’s entrepreneurs must navigate a
changing digital world (Kelly S et al., 2022). Additionally,
there was a growing awareness of gender disparities in
entrepreneurship, leading to calls for more inclusive
practices in educational settings to support all students (Jadil
Y et al, 2022) 1 (Shi Y et al., 2020) . Recently,
researchers have taken a broader view of developing an
entrepreneurial mindset, looking not only at individual traits
but also at environmental and systemic elements that help
foster this mindset (Boldureanu G et al., 2020) Pl. The focus
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has shifted toward creating supportive environments in
educational settings that promote collaboration, resilience,
and critical thinking (Kamberidou I, 2020) (9 (Barrera-
Verdugo G et al., 2022) I3, Qverall, this chronological
overview shows a dynamic field that has moved from
focusing on individual traits to understanding the complete
picture of challenges and opportunities in entrepreneurial
education for commerce students. The examination of the
entrepreneurial mindset among commerce students shows
significant challenges and opportunities that influence its
development. A major theme in the literature is the
importance of educational frameworks in promoting an
entrepreneurial mindset. Researchers have noted that how a
curriculum is designed greatly affects students' involvement
with entrepreneurial concepts, stressing the need for
interactive and practical experiences (Kraus S et al., 2021)
41 (Priyono A et al., 2020) . Studies have demonstrated
that hands-on learning experiences, like internships and
workshops, allow students to apply academic knowledge to
real situations, thereby building their entrepreneurial skills
(Nadkarni S et al., 2020) B, (Paul J H Schoemaker et al.,
2018) M. Another important element is the emotional and
psychological obstacles commerce students frequently
encounter. Research indicates that fear of failure and
aversion to risk can greatly limit their entrepreneurial
ambitions (Dziallas M et al., 2018) %I, (Kelly S et al., 2022).
This is made worse by a lack of mentorship and support
structures, which are essential for overcoming such
challenges (Jadil Y et al., 2022) Il (Shi Y et al., 2020) ©,
Despite these difficulties, various studies underline the
potential of peer networks and collaborative projects to
empower students, creating a more robust entrepreneurial
mindset (Boldureanu G et al., 2020) ¥, (Kamberidou I,
2020) [91. Moreover, the influence of external factors-such
as economic and cultural elements—has also been
emphasized. Syncing local industry needs with academic
programs can foster innovation and entrepreneurship
(Barrera-Verdugo G et al., 2022) "1, (Ebekozien A et al.,
2022) 02, Additionally, a supportive policy environment
that encourages entrepreneurship education helps equip
students to navigate the complicated world of starting their
own businesses (Belchior RF et al., 2021) 31, (Khan N et
al., 2021) 4, By merging these topics, it becomes clear that
while there are significant challenges, many pathways
remain for commerce students to develop an entrepreneurial
mindset. The study of the entrepreneurial mindset among
commerce students shows a variety of methodological
approaches. Qualitative methods have been particularly
effective in revealing personal stories and experiences that
influence entrepreneurial attitudes. For example, some
studies using interviews highlight the personal motivations
and external factors that encourage an entrepreneurial spirit,
illuminating the complex relationship between individual
psychology and outside influences (Kraus S et al., 2021) ™4,
(Priyono A et al., 2020) . In comparison, quantitative
methods measure entrepreneurial tendencies through
standardized tools, providing strong statistical insights into
how different demographic factors shape mindset
development (Nadkarni S et al., 2020) I, The use of mixed-
methods approaches is also significant, combining deep
qualitative data with broad quantitative analysis, giving a
more thorough understanding of the challenges and
opportunities students face (Paul J H Schoemaker et al.,
2018) M (Dziallas M et al., 2018) Bl Additionally,
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longitudinal studies have tracked changes in entrepreneurial
attitudes over time, suggesting that exposure to practical
experiences really boosts students' entrepreneurial intentions
(Kelly S et al., 2022) I8 (Jadil Y et al., 2022) U], Such
findings challenge traditional teaching models, advocating
for innovative and practical learning environments. In
contrast, action research methods showcase the ongoing
process of building entrepreneurial skills in real-world
settings, effectively connecting theory to practice (Shi Y et
al., 2020) [, (Boldureanu G et al., 2020) . Overall, the
various methods used to explore the entrepreneurial mindset
among commerce students emphasize the need for
contextual understanding and adaptability in research. By
examining how different approaches enhance insight,
researchers can better tackle the complex nature of the
entrepreneurial journey, which is vital for developing
effective educational structures in commerce studies
(Kamberidou I, 2020) (%, (Barrera-Verdugo G et al., 2022)
(11 (Ebekozien A et al., 2022) [?l. The intersection of
entrepreneurial mindsets among commerce students
highlights a complex mix of challenges and opportunities,
framed by different theoretical perspectives. Social learning
theory suggests that observing others in a group can greatly
influence entrepreneurial attitudes and behaviors. Evidence
shows that students involved in collaborative learning
environments develop stronger entrepreneurial skills and
mindsets, as supported by multiple studies (Kraus S et al.,
2021) 1, (Priyono A et al., 2020) ©21. On the other hand, trait
theory of entrepreneurship raises concerns about inherent
traits that may prevent some students from adopting an
entrepreneurial mindset. Research has indicated that traits
like risk aversion can limit entrepreneurial goals, especially
for commerce students from conservative educational
settings (Nadkarni S et al., 2020) B, (Paul J H Schoemaker
et al., 2018) . Education plays a key role in shaping
entrepreneurial intentions as well. Studies based on human
capital theory show that relevant educational experiences
can boost students' confidence and proficiency in
entrepreneurial activities (Dziallas M et al., 2018) B, (Kelly
S et al., 2022) 1. Conversely, institutional barriers and
missing practical experiences have become significant
challenges, as indicated by the work of (Jadil Y et al., 2022)
1 and (Shi Y et al., 2020) . Furthermore, cultural factors
outlined in Hofstede's models illustrate how societal values
can create varying entrepreneurial attitudes among students
in different regions, suggesting that a uniform strategy for
developing an entrepreneurial mindset may not work
(Boldureanu G et al., 2020) I, (Kamberidou 1, 2020) [,
Ultimately, understanding these different theoretical
perspectives gives a nuanced view of the environment in
which commerce students navigate their entrepreneurial
paths, which has implications for educational practices and
policy adjustments.The literature examined presents a
multifaceted view of the entrepreneurial mindset among
commerce students, revealing both challenges and
opportunities shaping the development of this essential
attribute in modern education. Through a detailed analysis
of wvarious themes, it is clear that while promoting
entrepreneurial skills is vital in producing innovative and
resilient graduates, many barriers still exist that impede this
process. The findings underscore the need for a holistic
education that combines experiential learning, mentoring,
and collaborative methods to nurture an entrepreneurial
orientation among students (Kraus S et al., 2021) M
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(Priyono A et al., 2020) @ (Nadkarni S et al., 2020) [,
Moreover, it is equally critical to tackle underlying
psychological issues like the fear of failure and the necessity
for supportive institutional frameworks (Paul J H
Schoemaker et al., 2018) ¥ (Dziallas M et al., 2018) [
(Kelly S et al., 2022) [, The implications of these findings
extend beyond the immediate realm of commerce education,
suggesting significant effects on educational policy and
economic development. As commerce students nurture an
entrepreneurial mindset, they positively impact the broader
economy by fostering innovation and entrepreneurial
ventures (Jadil Y et al., 2022) [ (Shi Y et al., 2020) . The
connection between education and practical application
emphasizes the necessity for institutions to update curricula
that respond to the fast-changing business environment
(Boldureanu G et al., 2020) [ (Kamberidou I, 2020) [,
Additionally, broader socio-economic issues, such as access
to resources and mentoring, should be addressed to ensure
all students can reach their full entrepreneurial potential
(Barrera-Verdugo G et al., 2022) [*%. Despite the valuable
insights from this review, some limitations are present in the
existing literature. There is a noticeable focus on particular
geographical areas and demographic groups, which
overlooks the varied experiences of commerce students
around the world (Ebekozien A et al., 2022) 12 (Belchior
RF et al, 2021) ¥ Furthermore, while various
methodological approaches contribute rich insights, further
research employing longitudinal or mixed-methods
strategies could deepen understanding of how

entrepreneurial attitudes develop over time (Khan N et al.,
2021) I (Thanasi-Bo Mge, 2020) M (Newman A et al.,
2018) [*¢1, There is also a call for more thorough exploration
of how cultural factors shape entrepreneurial ambitions, as
highlighted in Hofstede’s frameworks (Kapoor KK et al.,
2017) 71 (Biraglia A et al., 2016) [*81 (Nabi G et al., 2016)
(191 Future research should aim to address these gaps by
examining the diverse experiences of different student
groups across various educational contexts. Analyzing how
different teaching approaches influence entrepreneurial
mindsets in multiple regional and cultural settings will yield
significant insights on best practices that can be adopted
universally (Refai D et al., 2015) [ Additionally,
empirical studies investigating the long-term career paths of
commerce graduates who have participated in
entrepreneurial education will be essential in highlighting
the wider implications for the job market and the economy.
In summary, this literature review emphasizes the urgent
necessity to focus on fostering an entrepreneurial mindset
among commerce students. As the global economic
landscape continues to transform, equipping students with
the critical thinking, resilience, and innovation skills they
need for future success must remain a central theme in
commerce education. By addressing existing obstacles and
incorporating varied teaching strategies, schools can play a
key role in nurturing the next generation of entrepreneurs,
ultimately promoting economic growth and societal
progress.

The economic reification

ool of entrepreneurship

Entrepreneurship, “to
be or not to be”

The decontextualization

SO of entrepreneurship

The domain specificity

S0 of entrepreneurship

Entrepreneurship and

S educational theory

Loss of specificity and
(s (o]0  assessmentin
entreprencurship

A value-driven
entrepreneurship in
research and practice

EMERGING RESEARCH QUESTIONS

How to define entrepreneurial "skills or mindset”
bevond venture creation?

How to conceptualize entrepreneurial "skills or
mindset” as a spectrum where diversity is visible?

How to conceptualize the relationship between
entrepreneurship and its context?

What elements of the entrepreneunal “skills or
mindset” are domain specific and domain general?

Haow can entrepreneurship education incorporate
educational research and theory?

How to assess entrepreneurial “skills or mindset™
in inclusive terms without losing conceptual
specificity?

How to incorporate ethics and values in entrepre-
neurship research and practice?

Image 1: Emerging Research Questions in Entrepreneurship

Methodology

In the fast-changing world of higher education, especially in
commerce fields, knowing about the entrepreneurial mindset
is very important for getting students ready for a tough job
market (Kraus S et al., 2021) &, This study focuses on

finding and examining the challenges and chances that
commerce students deal with when developing this
entrepreneurial mindset. This is especially true considering
the hurdles they face, like low support from schools and the
worry of failing, which past research has not covered well
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(Priyono A et al., 2020) 2. The main goal of this research is
to use a mixed-methods strategy to collect detailed
information on what students think about entrepreneurship.
This will provide a deeper look into both the qualitative and
quantitative aspects (Nadkarni S et al., 2020) BI. The method
will consist of surveys that evaluate entrepreneurial feelings
and obstacles, along with detailed interviews that look into
personal experiences and relevant factors affecting
entrepreneurial goals (Paul J H Schoemaker et al., 2018) [,
This segment's importance is in its ability to add to scholarly
discussion and real-world applications in entrepreneurship
education. By mixing data types, this study aims to offer a
strong structure for reviewing how well current teaching
methods help develop an entrepreneurial mindset in
commerce students (Dziallas M et al., 2018) Bl Earlier
studies show that mixed-methods research is useful for
understanding complicated social issues, hinting that a
similar method will uncover important information about
entrepreneurial challenges (Kelly S et al., 2022) 6. This
research not only addresses gaps in existing literature but
also aims to provide practical suggestions for course design
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and teaching strategies that can better prepare students with
necessary skills and confidence for entrepreneurial activities
(Jadil Y et al., 2022) [l Moreover, using this approach will
help identify the contextual factors influencing the
entrepreneurial  mindset, such as  socio-economic
background and educational history, which are often
ignored (Shi Y et al., 2020) . By also comparing the
results with established approaches from past studies, this
research seeks to confirm its methods and highlight the need
to tackle the specific challenges that commerce students
encounter (Boldureanu G et al., 2020) ¥, In the end, the
findings from this methodological approach are expected to
have significant effects on improving entrepreneurship
education and guiding policy decisions to create a better
environment for future entrepreneurs (Kamberidou I, 2020)
(291 (Barrera-Verdugo G et al., 2022) 'Y (Ebekozien A et al.,
2022) 2 (Belchior RF et al., 2021) %1 (Khan N et al., 2021)
(141 (Thanasi-Bo Mge, 2020) [*51 (Newman A et al., 2018) [*6]
(Kapoor KK et al., 2017) [71 (Biraglia A et al., 2016) [*8]
(Nabi G et al., 2016) 11 (Refai D et al., 2015) 2],

Table 2: Entrepreneurial Mindset Survey Results

Year Survev Conducted B Percentage of Commerce Students | Percentage of Students | Main Challenges | Opportunities
Y y With Entrepreneurial Intent Facing Challenges Faced Identified
2023 Global Entrepreneurshlp 65 55 Lack of funding Access to
Monitor mentorship

. . Market .
2023 Kauffman Foundation undefined 60 - Networking events
competition

2023 National Association of undefined 50 Lack of practlcal Internships and

Colleges and Employers experience workshops

Results: The way commerce students think about
entrepreneurship is very important for their ability to deal
with the complicated market today. The findings of this
study show key problems and chances that students face
when they want to start their own businesses. A big finding
is that many students feel they do not have enough skills or
knowledge in entrepreneurship, which makes them less
confident when they think about starting a business. This
matches what earlier studies found about similar worries
among students in different schools (Kraus S et al., 2021) (4,
Also, there is not much support from their schools, as many
students said that their universities lack enough resources or
mentorship programs to help develop an entrepreneurial
mindset (Priyono A et al., 2020 [ But, bad experiences like
failed projects or lack of peer support negatively influenced
their feelings about entrepreneurship, reflecting earlier
findings about how fear of failure can impact
entrepreneurial intent (Dziallas M et al., 2018) Bl These
results highlight the complicated factors that affect how
students think about entrepreneurship, showing that while
there are challenges, there are also real opportunities
through supportive educational settings.These findings are
important not just for research but also point out the urgent

need for schools to use new teaching methods that build
entrepreneurial skills among commerce students. Using
workshops and mentorship programs could be good ways to
improve self-confidence and deal with the issues raised in
this study (Kelly S et al., 2022) . Furthermore, these
findings show the need for a change in higher education
towards collaborative and hands-on learning, which aligns
with previous suggestions to improve the entrepreneurial
environment in education (Jadil Y et al., 2022) /1. Overall,
this research gives important insights into the current state
of entrepreneurial education, laying groundwork for further
study into how  educational  structures  affect
entrepreneurship outcomes for students (Shi Y et al., 2020)
81, The findings suggest important paths for future research
and practical solutions to enhance the entrepreneurial
environment in commerce education, ultimately helping
students to thrive in a more competitive market (Boldureanu
G et al, 2020) 1 (Kamberidou I, 2020) 1% (Barrera-
Verdugo G et al., 2022) 9 (Ebekozien A et al., 2022) [*4
(Belchior RF et al., 2021) 3 (Khan N et al., 2021) [
(Thanasi-Bo Mge, 2020) [ (Newman A et al., 2018) [16]
(Kapoor KK et al., 2017) 71 (Biraglia A et al., 2016) ['8]
(Nabi G et al., 2016) 11 (Refai D et al., 2015) 2],

Table 3: Entrepreneurship Mindset Survey Results

Year Percentage of Students with Entrepreneurial Intent Top Challenges Identified

2023 45 Lack of funding, Limited business knowledge, Fear of failure
2023 undefined undefined

2022 40 Time management, Lack of support, Risk aversion
2022 undefined undefined

2021 35 Limited market insights, Lack of skills, Economic conditions
2021 undefined undefined
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Discussion

The growth of an entrepreneurial mindset in commerce
students is seen as important for getting them ready for the
changing and competitive business world. Results from this
research show that, although many students want to pursue
entrepreneurial careers, they face difficulties due to feelings
of lacking skills, support from their schools, and role models
in entrepreneurship. Many students express self-doubt about
their entrepreneurial skills, which agrees with earlier studies
showing that young people often struggle with confidence
when it comes to entrepreneurship (Kraus S et al., 2021) 1,
The study also highlights how much institutional support
and mentorship matter, indicating that when educational
institutions do not offer enough help, it can limit students'
entrepreneurial goals, which aligns with findings in other
entrepreneurship education research (Priyono A et al., 2020)
2 In contrast, students who work on group projects
reported higher motivation and better confidence,
highlighting that learning by doing is key to building
entrepreneurial skills (Nadkarni S et al., 2020) Bl This
matches other studies that found that practical experience
boosts entrepreneurial intentions, supporting theories from
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previous research that stress the importance of active
learning (Paul J H Schoemaker et al., 2018) . By
emphasizing the complex nature of the entrepreneurial path
and the importance of institutional support, this research
makes a valuable contribution to discussions on
entrepreneurship education, urging for innovative teaching
methods to address the gaps in student readiness for
entrepreneurial activities (Boldureanu G et al., 2020) [
(Kamberidou I, 2020) [%, The findings also emphasize the
need for more long-term studies to confirm these
relationships over time, which could improve our
understanding of the changing field of entrepreneurship
education (Barrera-Verdugo G et al., 2022) ' (Ebekozien
A et al., 2022) 4, Ultimately, this research sees students as
active participants in their learning journey rather than just
passive recipients of knowledge, promoting entrepreneurial
dreams and innovative thinking (Belchior RF et al., 2021)
(131 (Khan N et al., 2021) 4 (Thanasi-Bo Mgce, 2020) [*9]
(Newman A et al., 2018) 8 (Kapoor KK et al., 2017) [l
(Biraglia A et al., 2016) (1 (Nabi G et al., 2016) [**] (Refai
D et al., 2015) [201,

Negative Experiences Impact

| Attitudes

1a

© Prior Exposure to Entrepreneurship Modules |

Collaborative Project Engagement ¢

Lack of Institutional Support F

Factors Influencing Entrepreneur

Feelings of Inadequacy

Challenges and Opportunities in Entrepreneurial Mindset of Commerce Students

60%

5%

80%

70%

20

30 40 50 60 70 80
Percentage of Students (%)

This bar chart illustrates the key challenges and
opportunities faced by commerce students regarding their
entrepreneurial mindset. It displays the percentage of
students who reported various findings related to their
experiences, highlighting feelings of inadequacy, lack of

support, collaborative engagement, prior exposure to
modules, and negative impacts from unsuccessful projects.
The data emphasizes the complex factors that influence
students' entrepreneurial attitudes and intentions.

Table 4: Entrepreneur Mindset Metrics among Commerce Students

Year Percentage of St_udents with Challenges Identified Opportunities Identified
Entrepreneurial Intent
2022 35 Lack of funding, Lack of mentorship Increased access to orgl\;gﬁt;esources, Networking
2023 40 Fear of failure, Limited access to Supportive university programs, Incubator
markets programs
2023 undefined Balancing studles_wnh Collaboration with mdu_s@ry experts, Funding
entrepreneurship competitions
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Conclusion

The study of the entrepreneurial mindset in commerce
students has shown important insights about the challenges
they face and the opportunities available for their growth as
future entrepreneurs. Key findings show that while many
students want to pursue entrepreneurial activities, they often
struggle with self-doubt, lack of resources, and not enough
support from their institutions, which aligns with past
research on issues affecting entrepreneurial self-efficacy
(Kraus S et al., 2021) M. The research problem about what
influences students' entrepreneurial intentions was tackled
through qualitative analysis, identifying emotional
challenges, lack of mentorship, and limited role model
exposure as significant barriers (Priyono A et al., 2020) 12,
These findings clarify the complex connection between
students' views on entrepreneurship and the educational
systems that influence these views (Nadkarni S et al., 2020)
BBl Academically, the results highlight the need to include
new teaching methods, like experiential learning and
mentorship programs, into entrepreneurship education to
help develop the entrepreneurial mindset fully (Paul J H
Schoemaker et al., 2018) . Practically, this study
encourages educational institutions to put resources and
support systems in place that boost students' confidence and
create a vibrant entrepreneurial culture (Dziallas M et al.,
2018) Bl Additionally, addressing the emotional and
psychological barriers identified can be crucial in shaping
students' views on entrepreneurship (Kelly S et al., 2022) [6],
For future studies, it is recommended to conduct
longitudinal research to observe changes in entrepreneurial
intentions over time, especially across different educational
settings and regions (Jadil Y et al., 2022) [, Also, looking
into how different teaching strategies influence
entrepreneurial  self-efficacy will help improve the
understanding of effective educational practices in this field
(Shi Y et al., 2020) 81, Examining the roles of different
stakeholders, such as family, peer networks, and community
involvement, could offer a broader view of the environment
that aids commerce students in their entrepreneurial paths
(Boldureanu G et al., 2020) 1. Further exploration of gender
differences in entrepreneurial attitudes and obstacles could
provide valuable strategies for more inclusive
entrepreneurship education (Kamberidou 1, 2020) [,
(Barrera-Verdugo G et al., 2022) 4, Ultimately, this
dissertation not only adds to the academic discussion on
entrepreneurship education but also sets the stage for
actionable changes that could empower future entrepreneurs
and boost economic growth and innovation in society
(Ebekozien A et al., 2022) *4, (Belchior RF et al., 2021),
(Khan N et al., 2021) [13. 241,
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