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Abstract 
There is a need to study how the Financial Technology (FinTech) is changing the investment behaviour 

of retailing in rural India, where the research area is East Godavari district of Andhra Pradesh. The 

rural-urban financial divide is being filled out by increasing access to FinTech-generated innovations, 

like mobile banking systems, digital wallets, UPI platforms, and investment applications. The study 

relies on a quantitative case study with 47 respondents to analyze the level of awareness of FinTech, its 

usage, and the perceived benefits, and the lack of adoption of these benefits. The results show 

increasing usage among the rural educated younger people and among the salaried rural population due 

to invasion of smart phones, government efforts and peer pressure. Whereas the day-to-day transactions 

are taken by mobile banking and digital wallet, mutual funds, SIPs, and digital gold are catching on 

with conservative investors. The main opportunities are accessibility, cost-effectiveness of transactions, 

and financial literacy through tutorials in the app. Nonetheless, such issues as digital literacy, bad 

connectivity, lack of trust and risk aversion barriers prevent more widespread use. This paper 

highlights why it is necessary to have digital literacy campaigns, vernacular UI of apps, and blended 

models of services such that inclusive FinTech will be used. Finally, the remarkable tool of financial 

inclusion is FinTech, but the fair access to it is still a topical issue. 
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1. Introduction 

Over the past few years, especially in India amongst the retail investors, the investment 

landscape has changed drastically as a result of the fast-spreading Financial Technology 

(FinTech). Although it is the urban geographies that have been on the lead in the adoption of 

digital financial services, the rural India is currently experiencing a significant change in the 

way people have access, comprehend, and approach investment opportunities. Tech 

innovations in the realm of financial services, commonly known as FinTech, have started to 

narrow the existing abyss that exists between the rural citizens and the official financial 

institutions, including mobile banking, digital wallets, robo-advisory, peer-to-peer lending, 

and online trading technologies. 

Traditionally, rural investors in India have a lot of prohibitive factors when they want to 

enter the investment ecosystem. These are low financial literacy, ineffective access to 

banking infra structure, costliness of transactions and a lack of confidence in financial 

intermediaries. Gold, land, and the informal savings have been the traditional investment 

areas that have taken over the urban portfolio in rural areas because they have been known to 

be safe. Nonetheless, entry of low-cost smart devices, expanded internet access, government 

efforts in financial inclusion and the emergence of straightforward FinTech apps have all 

started to change this situation. 

New or different kinds of investments, e.g. mutual funds, equities, digital gold, and 

systematic investment plans (SIPs) have been accessible to rural investors more effectively 

and with less financial outflow, courtesy FinTech. Additionally, the features of educational 

tools imbedded in FinTech apps and platforms have enabled them to demystify financial 

products, thus resulting in increased informed choices by users. Interface simplification, real-

time market information and vernacular languages add more interest and accessibility to the 

first time rural investor.
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Along with such improvements, there is still a number of 

challenges. The issue of data privacy, cybersecurity, digital 

literacy, and unstable internet infrastructure remains a 

problem that prevents mass access to FinTech in many 

ways. Also, the rural mindsets are strongly fixed on issues 

about risk aversion, peer pressure and no trustworthiness to 

the non-traditional avenues of investment. As such, 

interpreting technological, economic, social, and 

psychological variables influences the rural retail 

investment behaviour in India by using FinTech. 

The proposed study seeks to explore how FinTech is 

transformative in shaping retail investment patterns among 

the rural groups paying special attention to the levels of 

adoption, the forms of financial instruments used, the 

perceived advantages and drawbacks, and the overall effect 

of FinTech use in terms of financial inclusion. Through the 

review of actual practices and the experiences of the 

investors, research tries to generate meaningful 

understandings applicable to policymakers, FinTech 

businesses, and financial educators pursuing inclusivity and 

sustainability in the investment environment of the rural 

India. 

This paper details the contribution of FinTech technologies 

like mobile banking, ewallets and microfinance applications 

in the improvement of financial inclusion in rural India. It 

emphasises increased credit, saving, and insurance access to 

the underserved communities. In the conclusion, the paper 

declares that FinTech plays an important role in lowering 

the cost of transactions and geographic obstacles to finance 
[1]. This case study dwells upon the effect of technological 

innovation on retail investor behaviour and market 

behaviour in India. It stresses the digital platform and its 

application role in the democratization of access to stock 

markets. The results indicate that there is a bigger 

involvement and awareness of investors owing to the tech-

based financial services [2]. The paper is an analysis of 

behavioural patterns of rural investors who select post office 

as an investment scheme. It determines the important 

aspects such as trust, safety and sure returns which will 

draw investment. Study shows that the preference towards 

traditional investment has not changed because people are 

unaware of other contemporary investments [3]. In this 

study, the issue of financial technology aiding rural 

revitalization is addressed in China. It presents such 

pathways as digital credit, smart farming finance, and 

blockchain as a method of transparent transactions in the 

countryside. The paper resolves that FinTech enhances the 

development of the economy in rural areas through ensuring 

financial availability and economic efficiency [4]. This paper 

examines how rural industrial development in the region 

could be assisted by digital finance, and it has been revealed 

that the barriers to its implementation are the lack of 

infrastructure, financial illiteracy, and the absence of policy. 

It highlights the need of inclusive financial services by 

digital ways and policy support plans to enhance rural 

entrepreneurship and sustainable industrialization in the 

rural areas [5]. The literature review looks into the rural 

consumer and retailer decision-making behaviour with an 

emphasis on such factors as trust, product availability, price 

sensitivity and adoption of technology. The research paper 

observers the dynamic changes underway in retail food 

realms in rural areas with the introduction of digital 

platforms and promotes effective methods to fill 

consumption gaps in rural and urban lifestyles [6]. The 

article examines the motivating factor in promoting 

inclusive financial behaviour amongst the households in 

India that are in the rural sector. It concludes that financial 

education, confidence in official bodies, technological 

literacy, and government programs are the important factors 

that promote financial inclusion, which leads to wider 

sustainable development objectives by practising economic 

activities responsibly in the community and leading to the 

rural economies [7]. This paper is dedicated to the 

unorganised Indian retailers and the mobile payment 

adoption. It shows the effected adoption attributes to be 

perceived ease of use, customer demand, and competitive 

pressure and the continuing infrastructural and the belief-

related barriers. The article provides information about the 

improvement of the mobile payment’s penetration in the 

emerging economies [8]. This study examines the fintech in 

promoting financial inclusion in rural India. It identifies 

mobile banking, digital wallets, and microfinance platforms 

as key drivers, while infrastructural gaps and digital 

illiteracy remain barriers. The paper advocates for targeted 

policy reforms and fintech literacy programs [9]. This study 

investigates factors affecting retail investors’ behaviour, 

particularly in rural areas. It identifies variables such as risk 

appetite, financial awareness, income levels, and digital 

access. The findings suggest that investor education and 

tailored digital platforms can positively influence rural retail 

investment participation [10]. 

 

2. Methodology 

This study adopts a descriptive and exploratory research 

design to examine how financial technology (FinTech) 

influences retail investment behaviour in rural India. The 

research aims to understand the awareness, usage, and 

impact of FinTech platforms on rural retail investors. 

 

2.1 Research Approach 

The study follows a quantitative research approach using 

structured questionnaires to collect primary data from rural 

retail investors. This approach helps in identifying patterns, 

preferences, and behavioural changes due to FinTech usage. 

 

2.2 Sampling Method 

A stratified random sampling method will be used to ensure 

representation from various rural regions, age groups, and 

occupational backgrounds. The sample will include like 

Farmers, Small business owners, Salaried individuals, Self-

employed rural investors. 

 

2.3 Sample Size 

The study aims to collect responses from 40–50 respondents 

across selected rural areas of India, focusing particularly on 

regions with access to digital financial services. 

 

2.4 Data Collection Tools 

• Primary Data: Structured questionnaires (both online 

and offline formats) will be used. 

• Secondary Data: Previous research papers, government 

reports, and industry publications will support analysis 

and context. 

 

2.5 Data Collection Areas 

The research will focus on rural areas in selected districts 

(e.g., East Godavari in Andhra Pradesh) where digital 

financial services have been introduced or expanded. 
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3. Results 

The primary objective of this research was to explore how 

FinTech tools are influencing the retail investment 

behaviour of individuals in rural India, with a special focus 

on awareness levels, preferences, challenges, and the degree 

of behavioral change. Data were gathered from 47 

respondents across selected rural areas, especially in East 

Godavari district of Andhra Pradesh. The findings are 

categorized into six major thematic areas: awareness and 

accessibility, usage patterns, perceived benefits, barriers to 

adoption, change in investment behaviour, and demographic 

insights. 

 

3.1 Awareness and Accessibility 

The survey revealed a significant increase in awareness of 

financial technology tools among rural investors. About 

79% of respondents were aware of at least one FinTech 

platform, such as PhonePe, Paytm, Zerodha, or Groww. 

Awareness was highest among individuals aged 25-40, with 

92% of respondents in this group familiar with FinTech 

services, largely due to mobile phone penetration and 

internet access. 

Accessibility was another area of improvement. Over 68% 

of respondents reported having reliable access to 

smartphones and mobile internet. Government initiatives 

like Digital India and local banking correspondents were 

cited as enablers. Rural banking outlets and local Common 

Service Centres (CSCs) also played a role in disseminating 

digital financial literacy. 

 

3.2 Usage Patterns of FinTech 

The most commonly used FinTech services were mobile 

banking (74%), digital wallets (69%), and UPI-based 

transactions (66%). Investment-specific platforms like 

Zerodha, Groww, and Paytm Money were used by 38% of 

respondents. Among investment avenues, Systematic 

Investment Plans (SIPs) in mutual funds (27%), digital gold 

(21%), and direct equity trading (17%) showed gradual 

traction among tech-savvy respondents. 

Usage frequency varied-while UPI transactions and wallet 

usage occurred daily or weekly, investment platform usage 

was less frequent, typically monthly or quarterly. This 

indicates a cautious approach towards investment, even 

among those familiar with digital tools. 

 

3.3 Perceived Benefits of FinTech in Investment 

Respondents cited multiple advantages of using FinTech 

platforms for investment purposes: 

A significant portion of respondents highlighted various 

advantages of using financial technology in rural 

investment. Notably, 71% of users found mobile investment 

apps user-friendly, especially those offering interfaces in 

regional languages, making them accessible even to less 

tech-savvy individuals. Over 60% of participants viewed 

digital platforms as cost-effective, citing reduced transaction 

expenses and the elimination of travel to distant banks or 

brokerage firms. Transparency and control were also key 

benefits, with 55% of users appreciating features like real-

time information access, portfolio tracking, and transaction 

history, which empowered them to make informed 

decisions. In addition, 63 percent were interested in speed 

and convenience that fintech would provide, including 

instant transactions, expedited Know your Customer (KYC), 

and direct settlement possibilities. Notably, 41 percent of 

participants said that educational materials deployed in the 

apps in the form of articles, tutorials, and videos helped 

them to improve their investment knowledge, and thus 

contributed to more confident involvement in the financial 

market. Such findings indicate that FinTechs are not 

transactional platforms and hence developmental in their 

role by creating financial awareness. 

 

3.4 Barriers to FinTech Adoption in Rural Areas 

Even in its growth in usage, a large proportion of the 

respondents pointed out some of the obstacles to the wide 

usage: 

The paper also revealed various barriers that limit the 

incorporation of financial technology by rural users. 

Notably, 46 percent of the people found it hard to 

comprehend complicated financial items and use the 

features of the apps and this demonstrates the absence of 

digital literacy. Also, 39 percent of respondents mentioned 

some internet interference and poor connectivity, especially 

in rural villages, as other key roadblocks to continuous 

interaction in the digital space. Terms of trust in digital 

platforms also came up as an issue with 35 percent revealing 

that they do not trust the platform because of the fear of 

fraud, data breach, and lack of physical support. In addition, 

33 percent of the respondents cited fear of loss of money 

particularly when it may involve a risky investment like 

equities, which discouraged them to spend. You can also see 

language and communication barriers as 28 percent of users 

stipulated that they would like to see some better vernacular 

generation and feature which relies on audio guidance, so as 

to serve illiterates and semi-literate individuals. Such results 

represent the complex challenges that are supposed to be 

overcome to shape the rise of FinTech in the rural areas. 

These obstacles provide evidence of the necessity of 

specific digital literacy campaigns, infrastructure 

development and policies. 

 

3.5 Changing Investment Behaviour 

The shift in the investment preferences may be regarded as 

one of the most promising results of the investigation. Rural 

investors normally favoured fixed deposit, gold or land. Yet 

the choices that we so long failed to make have now started 

being affected by FinTech tools: 

The results of the survey indicate a major change in 

investment behaviour that has been attracted by the 

availability of FinTech platforms in the rural setting. 

Remarkably, 35 percent of those who used to conform to 

conservative investment plans such as Post office schemes 

or physical gold have started taking active SIP (small) in the 

accounts of which a serious attitude to systematic financial 

instruments is indicated. Moreover, 18% of the respondents 

have already started investing in digital gold because of its 

low denomination ease of purchase, the ease of liquidity in a 

very short time. Moreover, 12 percent already dared to step 

into direct stock trading via FinTech apps and portray an 

increasingly high degree of confidence in using new 

approaches to investment. All these trends signify a slow 

but significant rise in terms of digital financial tool use in 

rural investment activities. 

Importantly, 60% of those using FinTech for investment had 

started investing within the last 2 years, indicating that 

digital platforms are instrumental in attracting new 

investors. Peer influence, WhatsApp/YouTube-based 

financial education, and app referrals were noted as major 
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drivers of first-time investments. Risk perception remained 

conservative. Only 9% of investors showed high-risk 

appetite (e.g., frequent trading), while 62% preferred safer 

mutual funds or recurring deposits through digital apps. 

 

3.6 Demographic Insights and FinTech Behaviour 

The adoption of FinTech platforms among rural populations 

reveals significant demographic patterns. Male respondents 

constituted the majority of users (73%), primarily due to 

greater digital exposure, though female participation is 

steadily increasing, particularly among women involved in 

Self-Help Groups (SHGs) and local enterprises. 

Occupational trends indicate that salaried employees and 

self-employed traders are more inclined to use FinTech 

tools for investment purposes, while farmers mainly rely on 

mobile banking and digital wallets for routine transactions. 

Education emerged as a strong predictor of FinTech usage, 

with individuals possessing secondary or higher education 

levels demonstrating greater digital literacy, investment 

confidence, and portfolio diversification. Income also 

played a critical role, as those earning above ₹15,000 per 

month showed more active engagement with FinTech-

driven investments, whereas lower-income groups favoured 

wallet-based savings solutions and micro-insurance plans 

due to their accessibility and low entry barriers. 

 

3.7 Impact on Financial Inclusion 

The integration of FinTech in rural settings has evidently 

advanced the cause of financial inclusion. Among the 

respondents: 

A significant majority of respondents (84%) reported having 

a functional bank account that is linked to their mobile 

numbers and UPI, highlighting the widespread adoption of 

basic digital banking infrastructure in the region. 

Furthermore, 51% of participants indicated that they had 

engaged in digital savings or investment transactions within 

the past six months, demonstrating a growing confidence 

and participation in digital financial services. In fact, 39 

percent of the respondents admitted that they were better 

informed about the practices of savings and investment that 

they found on the app-based educational tools and resources 

platforms. These results indicate a favorable pattern of 

financial inclusion and literacy which is gained by mobile 

and digital technology. 

Over two thirds of the respondents appreciated the fact that 

FinTech platforms left them more empowered and 

independent when managing their finances. The increase of 

financial inclusion was also confirmed in a way of anecdotal 

responses: the answers that said the respondents were no 

longer required to use intermediaries or informal lenders to 

save and invest money. 

 

4. Discussion 

This research determines the existence of a groundbreaking 

shift in the Indian countryside investment environment 

because of the influx of Financial Technology (FinTech). 

Although demographic faithfulness is inherently variable, 

the trends are unmistakably towards an investment in 

investment decisions, making it apparent that the evidence is 

promising enough to evaluate a case. This section explains 

the major findings within the perspective of the wider socio-

economic, technological and behavioural aspects as well as 

links it with the objectives of the study. 

 

4.1 Bridging the Financial Access Gap 

FinTech has one of the most defining uses, which is to close 

the ancient rural-urban gap in terms of finances. The 

prevalence of mobile banking (74%) and digital wallets 

(69%) shows that the FinTech platforms are currently acting 

as digital branches in other unserved regions. This is 

directly contributing to the financial inclusion agenda since 

the investors in the rural areas are able to engage in formal 

financial systems without having to rely on physical 

infrastructure. 

 

 
 

Chart 1: Usage of FinTech Tools Among Rural Respondents (%) 

 

Such higher reach has even transferred into deeper activity 

participation involving and accessing investment vehicles 

like mutual funds, SIPs and online gold. The movement 

between cash or gold-based saving to portfolio 

diversification, although on small level means a change in 

direction towards formalization of financial behaviour. 

4.2 Influence on Investment Behaviour and Decision-

Making 

The other important revelation concerns the adjustment in 

the investment behaviour. Conventionally, the rural 

investors would invest in physical risk-averse assets such as 

land, livestock or post office savings. In the present paper, 
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the percentage of respondents, who moved to SIPs and other 

digital investments, was 35 percent. This behaviour 

transition can be explained through three basic changes, 

which occur due to FinTech: 

Empowerment of investors has occurred because of the 

proliferation of financial technology in the rural areas of 

India. Verified tutorial through Apps and content involving 

vernacular language have helped a lot to build financial 

literacy, which would otherwise be difficult to comprehend. 

Moreover, the existence of low-denomination entry points, 

Systematic Investment Plans (SIPs) as low as 100 percent, 

has also reduced the psychological and financial barriers, 

thus motivating more people to give digital investment 

platforms a shot. This is because of the ease of 

experimentation it gives which creates confidence and 

progressive interaction with financial products. 

Furthermore, peer learning has been found to be one of the 

greatest incentives because local WhatsApp groups and 

communication with other investors in the society introduce 

an environment of common experiences. This peer pressure 

develops both confidence in online space and establishes the 

imitation effect when people are more comfortable to use 

investment tools which are recommended or used by their 

personal acquaintances. The combination of these aspects is 

transforming the financial inclusion environment in rural 

areas, more people are able to invest, and the process is 

becoming accessible. 

These influences are consistent with the behavioural finance 

theories, whose elements, bounded rationality and 

availability heuristics, contribute to forming decision of 

investors. To illustrate, it will only take a couple of 

members of the community using Groo or Paytm Money 

and reporting the good results to adopt it by other members. 

 

4.3 Barriers and Inequalities 

According to the increasing use of financial technology in 

rural India, there are challenges, which tend to slow its 

further implementation. Digital literacy is one of the greatest 

challenges as almost 46 percent of people, especially older 

generations and low education level members, have 

difficulties with using investment tools and mobile apps. It 

is usually this unfamiliarity which prevents engagement 

with digital platforms when making finance decisions. 

Moreover, the problem of connectivity gaps has also not 

disappeared since in several inland and remote areas 

Internet access is not very stable or is even not available, 

which limits the possibility of constant presence on the 

digital financial arena. Moreover, the issue of trust also 

contributes to preventing the usage of digital-only bases by 

users. The fears of fraud, scammers, online theft and/or the 

tendency of app to crash leads users to skepticism and are 

reluctant to invest or carry out online transactions. These 

challenges combined reveal the necessity of concrete digital 

literacy programs, the advancement of infrastructure and the 

solidification of security guarantee to improve trust and 

engagement in the digital financial environment. These 

barriers indicate that FinTech alone is not an adequate 

solution that will make a financial inclusion; it should be 

strengthened with a well-developed infrastructure, literacy, 

and policy. 

 

 
 

Chart 2: Barriers to FinTech Adoption Among Rural Investors 

 

4.4 Demographic and Socio-Economic Differentiation 

The study affirms that the chances of inserting in FinTech 

tools among the investments of the younger, educated and 

salaried rural residents are increased. There are also gender 

difference, as far as male respondents are much more than 

female ones. This implies that though the new door has been 

opened by FinTech, the fortune favors the more digital 

prepared and financially attuned. 

What is more, there was the role of income. The financially 

sound households that earned above 15,000/month were 

twice as probable to invest their money through the FinTech 

compared to lower-income families, who mostly used it to 

conserve small sums or transfer the money with the help of 

digital pockets to carry out remittances. 

 

4.5 Conceptual Model of FinTech-Driven Investment 

Behaviour in Rural India 

The next diagram is a conceptual model of interplay of the 

most essential variables that bring about Fintech adoption 

and transformation of investments: 
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Fig 1: FinTech Influence Model on Rural Investment Behaviour 

 

This framework illustrates how FinTech works as an 

accelerator yet gets determined by general factors like 

infrastructure, education, and policy frameworks. 

 

4.6 Policy and Practical Implications 

As the discussion is indicative, FinTech usage is indeed 

transforming the financial culture of rural India, but it 

requires focused efforts to realize inclusive development: 

• Digital literacy publicity: Special interest in senior 

citizens and females. 

• Design of the vernacular app: It is supplemented with 

audio-visual integration to target non-literate users. 

• Offline-online hybrids: FinTech companies can 

collaborate with SHGs or CSCs and offer assisted 

digital products or services. 

• Data privacy and redressal grievance: To create trust 

and long-lasting connectivity. 

 

5. Conclusion 

As the current case study on the situation with the role of 

the Financial Technology (FinTech) in the retail investment 

behaviour development in rural India demonstrates, the 

change that appears now is rather positive, although slow. 

By discussing the user experiences, the degree of 

engagement with the platform and demographic trends, it 

appears that FinTech is assuming a catalytic role in 

democratizing access to investment and driving financial 

inclusion amongst historically underserved rural 

communities. 

It is proposed that FinTech tools like mobile banking, 

transactions through UPI, digital wallets, and investment 

apps have greatly brought ease of accessibility and usability 

of financial services in the market. As more than 70% of the 

respondents confirmed having actively used the basics of 

FinTech, one can observe that people are moving away to 

more formalized and traceable financial behaviour with less 

use of cash in informal saving practices. Still, in its 

inception stages in the rural parts, investment platforms such 

as Groww, Zerodha, and Paytm Money are slowly 

becoming acceptable among youngsters and the audience 

that is comfortable with the technological realm. Among the 

advantages highlighted by the respondents were 

convenience, cheap payments, ability to track financial 

transactions in real time, and access to educational materials 

in vernacular languages that have all worked to curb the 

psychological and logistical aspects of financial inclusion. 

Regardless of these advances, the research paper also notes 

some areas of concern that are still a barrier. Digital 

illiteracy has proved to be one of the greatest challenges 

especially to individuals in the aged and less-educated 

group. The lack of sufficient language proficiency, 

connection troubles, and the inability to trust online services 

keep an important part of the population out of the complete 

implementation of FinTech solutions. Moreover, most users 

are conservative and still stick to common financial tools 

such as fixed deposits or post office programs; even after 

being introduced to the technology. The issues that were 

highlighted above indicate that there is room to enhance an 
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holistic and inclusive perspective regarding FinTech 

implementation in the country-side. 

The change in the behaviour of rural investors however 

small is a sign of a long- term change. One of the most 

interesting proportions of the respondents who had not 

invested in any formal financial means ever before, now 

have initiated SIPs or invested in the digital gold. Such 

changes in behavioural patterns can be explained by the fact 

that more people are becoming financially aware and are 

more influenced by their peers, as apps turn easier to 

navigate, and governments keep encouraging people to be 

digitally included. Nonetheless, the transition is still skewed 

towards younger, educated, and comparatively better-

income people which indicates that the results of FinTech 

are not distributed reciprocally yet. 

On the basis of these findings, it is possible to provide a 

number of rather practical recommendations to make 

FinTech more effective and inclusive even in rural India. 

First of all, we are direly in need of holistic digital literacy, 

that would not only focus on teaching users how to use 

smartphones and apps, but would also give them knowledge 

on the essentials of financial planning, investment risk and 

fraud deterrence. Such programs must be carried out locally 

in conjunction with Panchayats, SHGs and schools and also 

NGOs. Second, the FinTech companies should focus on the 

personalization of their user interface, which should include 

regional languages, audio, and graphical aid to non-literate 

and semi-literate audiences. This would open up the use of 

such platforms tremendously. 

Thirdly, the development of the internet infrastructure in the 

countryside needs to be given as a priority. Unless there is a 

stable and reliable internet access, the most well thought out 

digital platforms do not bring the desired effects. At the 

same time, a market potential lies in FinTech-related entities 

to consider offline-to-online; local agents (having received 

basic training) will help users to make transitions with the 

help of online platforms--this will ensure that personal 

confidence and the level of digitization are not at odds with 

one another. Finally, policy measures must prioritise 

powerful consumer protection mechanisms, complaint 

resolution mechanisms, policy benefits to rural investors, 

such as reduced-cost data, or incentives to use reputable 

FinTech platforms. 

To sum up, it goes without saying that FinTech has already 

started to transform the retail investment behaviour of the 

rural Indians, opening new doors in terms of access, 

transparency, and autonomy relative to decisions involving 

financial outcomes. Nevertheless, the path is not over yet. 

Combining technology, education, policy formation and 

trust-building efforts requires a strategic force to be in place 

to guarantee that FinTech indeed becomes an instrument of 

inclusive and sustainable financial empowerment. The case 

study brings into the focus not only the promise but also the 

pain points of this slow but steady digital transition and 

comes again to support the idea that there is a necessity to 

take some specific measures in order to make certain that no 

rural investor misses the country digital financial revolution 

that is currently taking place in India. 
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